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Federica Fragapane

Award Winning Information Designer

https://www.instagram.com/federicafraga... gcHc gt
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' Promotion Effectiveness

Pre-Promo Period vs Promo Period

Sales

41,698K

I-II__l -Il- -lll-l_l

Quantity

ZROMOE

=l it i R
T LT

5

Avg Order Value

579,133

-’
- l I IlI Ill 2 II III
Pre-Promo 559,428 B — m - B




B Drill-down Analysis by Sub-Category / Item

Click on the Sub-Category to filter.

Sales . Quantity

Accessories 1,393,180 56% a7 £ 199,026 199,026
Appliances 1,455,480 75% 29 9% 207,926 : 207,926
Art 348,420 65% 52 38 26,802 ) 26,802
Binders 2,252,610 71 0% 140,788 24% 140,788
Bookcases 3,015,280 10 1,006,427 1,006,427
Chairs 7,894,990 29 ] 1,127,856 1,127,856

Fnvelonas 341.600 15% 113.867 25 113.867
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<] User Analysis

User Segment Stock-Buying Users circle size - Avg.revenue per paid user

70 vz

Total Purchased Users

Returning Users New Users

62 8




Funnel Conversion Dashboard

Conversion Rate (%) State Age Bucket

e - e (xiA) -

Funnel Stage 1 Main home 2 |tem List Page 3 |tem Detail Page 4 Registration 8 Add to Cart ¢ Checkout Start 7 Checkout Info 8 Purchase

Total Users

¥ 0.72% .
T 12.61%
Passing each T - 68.5 )
funne " stage A1719% 9.30% .
| 25.04% 10.3 55
I W e e
| [

100.00%
83.13%

Conversion Rate - ) 74.78%
A13.43%

- —_—

bt 48.67%

44.05%

ers in Current Stage A1B.04% A20.17% 3215%
L { /o
Users in Main home IIII I I A‘_b 56% ﬁ 7 28%! x gi; |- x _|
'[' 66% I Y2
II '=-='=

Step Conversion

83.13% .
A13.43% — 65.08% I 299 53.66%
A120% S

22 65% V18.18%
v27.04%

Conversion Rate
From

Item Detail Page

To

Purchase
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Acquisition (Last 30 pays)

1,424 25 1.76%

Installs Signups CVR

51.5%A

Install by Channel

Organic I, : 25!
meta B 5¢

Apple Search ads [} 286

google | QX!

Instagram | @

Direct | 38

tiktok | 30

Offline _banner | 27

Network [ n

email | 6

youtube | 2

Signup by Channel

Organic I
meta B:

Instagram B:

Direct B:

Web_banner 1



Activation (Last 30 Days)

Activation Funnel

content_view 2,067
install 1424
add_to_wishlist 559

search 510
add_to_cart 420
list_view 336
add_friend 83

purchase 31 [

sign-up 25 | A“ ‘ i __|;|_ / :H ,:':I _I_TI_
=

Custom Conversion Rate O_l El A_l __Jl_ 7_|-|I O ‘ Ol E|-6 }‘EK‘

Conversion Rate From

acd_to_cart add_to_cart to add_friend
19.76%
To
add_friend 5.97%A
Revenue

Monthly Revenue

1643200

8,035,600 7.299.300

321700

09 10 1l 12



Retention

Weekly Retention Rate

09/24
10/01
10/08
10/15
10/22
10/29
njos
nj2
ne
/26
12/03
12/10
12/17

12/24

Referral (Last 30 pays)

Add to Friends

12

S.09%A

09

weeks from first event
5 6 7 o]

10

12



‘ ° o o eoyeon Jun
< Welcome to Digital Ads Performance Dashboard! N

Digital Ads

Performance Dashboard Select a date range filter to begin your analysis within the dashboard.
Last Refresh : 2023. 12. 30. Last 7 days Last 14 days Last 28 days Last 30 days Last 90 days
I

Performance Marketing
O Z{ 20| o A7




Install CVR J Sighup CVR /\ PurchaseCVR _ _~— ROAS
1.53% 1.08% 1 3.49% 1217.85%

/ Spends

2.62%V 2.48% A 4.21% A 0.40%A

vs Last Week vs Last Week vs Last Week




Channel Campaign

Funnel View

youtube v | fastcampust_..

CTR
4.78%
v
CPI Install Install CVR H | O|HIE | X3I&
24,760 277 1.45% S | |'—— s
v =5 > 24 > 2B R > 70 28

CPA Signup Signup CVR
W33,293 206 1.08%

v

CPS Purchases Purchases CVR
Wi12,470 550 2.87%




Channels Click to change the time-tracked metric : O

Channels (Click to filter) CTR CPS ROAS ROAS over time

naver_search 4.76% w9039 1965%
W8, 985 1963%
wil,136

wi3,408

TH= B ZHTH|O | B

E i J I_ E google ¢ Ww13,450

ROAS <} 4-1if fEE 5 = - -

Campaign_s Click to change the time-tracked metric :

Campaigns CTR ROAS over time

fastcampust _mo _conversion _1i.
fastcampust_mo_conversion _..
fastcampust _mo _traffic

fastcampust _mo _conversion _s
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2023.11.1
2023.11.2
2023.11.3
2023.11.4

2023.11.5
2023.11.6
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3400000
6000000
4000000
2400000
3500000
4000000
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A& XIE (Column Chart)
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HH X E (Area Chart)
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Ol XtE S MO 5t=7t

H| 2 H} XIE (% Bar Chart)
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T XE (Donut Chart)
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Column

Bar

& XIE (Grouped Chart)
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Ol XtE S MO 5t=7t

S|EY (Heat Map)
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2 O{"ZH| XFEZ MOF 5t=7t

Japanese Franchises Top the highest grossing media
franchises of all time

Harry Potter w Harry Potter

MCU e = # MCU

# Anpanman

& Disney Princess
& Mario

w Star Wars

& Winnie the Pooh

nnar S & Mickey Mouse
¥ Hello Kitty
S.tar wars ‘ & Pokemon
Winnie the Pooh ‘
Mickey Mouse

Hello Kitty

Anpanman

Disney Princess

3
b=
(N
-
o
&
&
=
-
g

Pokemon

® ® ® @ ® ®
SIS R Y A N

GROSS REVENUE IN $USD
From the course PRACTICAL DATA VISUALIZATION at DeliveringDataAnalytics.com
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Avg 445.7

it

Macro Level



2] O{"ZH| XFEZ MOF 5=t

3 2

Medium Level
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Profit Ratio by sub-category Labels 7|_ 44.4% E _Jlk_g! %Ol 7|_Io|-
Tables 7} -8.6% E £_IE0| 72 S},

Envelopes
0.4227

Copiers Envelopes
0.3720 42.3%

Copiers
37.2%

Fasteners
0.3140

Fasteners
31.4%

Accessories
0.2505
Accessories
25.1%

Appliances

0.1687 0
I 18.4

: ‘i'«ppliances
16.9%

el
=]
©
>4
&
B
I3
a

Profit Ratio

Furnishings

0.1424
Binders
Furnishings

14.9%
14.2%

Storage
0.0951
Storage
9.5%

Machines
0.0179 Machines
1.8%

. b
Supplies IA
Bookcases Suppol/es
-2.5%

Bookcases -0.0255
0.05 -3.0%

-0.0302
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Source : https://onlinedegrees.sandiego.edu/



WMarket Share
Market Share
WMarket Share
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Digital Marketing Trewds Digital Marketing Trewds Digital Marketing Trends

Source : https://onlinedegrees.sandiego.edu/
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Total
revenue:

$64.08K

CH 0 AICHH THO| XFE 2




HIO|E] AlZ2te] =5

232 7 FLI5H 0| M

0{7| = Explanatory Analysis (8H3 2M) CjAC 2




H|o|E] A|Zte} E|3 Y]

3D XIE= MX| et=L

M2loh AFA Q| MEFEL| X| FS HBEHE| o 22 =| M HAMES

2| L—

100
8%
75 .
S — I
25 —— /_’l —
ol— ' A ’




l0fE{ A|2ts} B3]

West y $725,458

$750,000 $725,458

East
$700,000 $678,781 _ $700,000 East

$678,781

$650,000

$550,000
Central

$501,240
$500,000
$600,000

$450,000
South
$391,722

$550,000
$350,000

Central
$501,240

$300,000

$500,000
$250,000
$200,000

$450,000

$150,000

$100,000

3 South
$50,000 N $400,000 $391,722
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Sub-Category =

Sub-Category =

)

Copiers
Phones
Accessories
Paper
Binders
Chairs
Storage
Appliances
Furnishings
Envelopes
Art

Labels
Machines
Fasteners
Supplies
Bookcases
Tables

-$10,000

$0

$10,000 $20,000 $30,000 $40,000 $50,000

Profit =

g

Copiers
Phones
Accessories
Paper
Binders
Chairs
Storage
Appliances
Furnishings
Envelopes
Art

Labels
Machines
Fasteners
Supplies
Bookcases
Tables

-$10,000

$0

$10,000 $20,000 $30,000 $%$40,000 $50,000
Profit =
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$45,000

$40,000

Quantity

$30,000

$25,000
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=
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©
3
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$40,000 - $20,000
$30,000 $15,000
$20,000

$10,000

$10,000
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MIEL= 250 MAXH, b=

AT L O AF 2 A= QUIENAIS LIEILX| = K| 2 @etEo = JEEIC ] d4ot= E2 oliAdstr| 2| 5t #loh

L Lo ’

L Sy N e e R ATt P et R B DI P  PNArSEEEY R S
E $80,000 ;

$70,000

¥
=3
4ot
0k
>
H
Ul
H
>

$450,000

$400,000

$60,000

$350,000

$50,000

$300,000

=

$40,000
¢ $30,000
j $20,0 ﬂ

$10,000

$200,000

-
& \ $150,000

4

$100,000
-$10,000

$50,000

-$20,000

-$30,000 DJ-I x
$

$0 $50,000 $100,000 $150,000 $200,00 =200 $300,000 $350,000 $400,000 $450,000

\l -$20,000 -$10,000 $0 $10,000 $20,00 $30,800 $40,000 $50,000 $60,000 $70,000 $80,000
: Profit
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Category
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